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TriVita through the Holidays 

Live Broadcast 
Tuesday, December 6, 2011, North America 

Start: 5:00pm Pacific US / 8:00pm Eastern US / 6:00pm Arizona 
Duration: Approx. 45 Minutes 

 

 
 
 
 
 

Free internet audio available through your computer speakers or headset. 

Part 2. TriVita and Social Media 

 

Toll 
Phone 
Audio 

United States: +1 (714)551-0010 
Canada: +1 (647)723-3285 
Australia: +61 (0) 3 9008 7864 
New Zealand: +64 (0) 9 280 6305 



Corporate Presenters 

Ted Hernandez - Affiliate Member Marketing Director 



Corporate Presenters 

Terry Newsome - International Sales Director 



Corporate Keynote Presenter 

Deborah Poulos - Senior Online Marketing Manager 



Ask your questions 

Type your question 
Press the SEND button 



Corporate Updates 





Calendar of Events 



Archived Events 















1. Select a Filter 
• All 
• Gift of Health 
• Media 
• Products 
• Sharing Tools 
• Events 



2. Calendar Select 
Date Range 



3. Refresh List 







Poll Question #1 



Poll Question #2 



Corporate Keynote Presenter 

Deborah Poulos - Senior Online Marketing Manager 



Deborah Poulos 
Senior Online Marketing Manager 

 



TriVita & Social Media 



Agenda 

• What’s happening in social media? 

 

• Sharing tools on trivita.com 

 

• TriVita on Facebook - today 

 

• TriVita on Facebook -  future 

 



Trends in Social Media 



 
• More than 800 million active users 

• 350 million of those are via mobile device 

• Average user has 130 friends 

• Average user connects to 80 pages, groups, & events 

• 250 million photos loaded each day 

• 75% of users are outside of U.S. 

• More than 500 million people use an app each month 

• TriVita Corporate Facebook:  www.facebook.com/TriVita 

 
Source:  Facebook 



How are people using Facebook? 



How are people using Facebook? 

• Facebook users continue to focus more on… 

– Socializing and sharing 

– Games 

– Photos 

– Interactive experiences 

 

• Facebook ads  

– Click-through rate is only 0.05%, which is half the industry standard 

– Low success for new customer acquisition because users learn to ignore them 

– Can increase brand awareness and loyalty 

 

• Brand loyalty is low 
 



Facebook & e-commerce 

• Facebook users generally don’t want to be sold to… 

 

• Brand pages need to be engaging, entertaining while promoting or fans get 
bored 

 

• Facebook fan pages, promotions, and stores can work when done well 

– Compelling message 

– Create sense of value or exclusivity 

– Create a community 

– Engage and listen to fans 

 
 



Facebook All-Stars – Zappos.com 

• Great customer service on FB 

 

• Fan interaction 

 

• Fun stuff 
– Contests 

– Interactive style guides 

– Giveways 

 

• Interactive catalog that links 
back to their e-commerce site 

 

 



Facebook All-Stars – Burt’s Bees 

• Customers sharing their Burt’s 
Bees experiences with others 
across the world 

 

• Creates sense of community 

 

• Fun stuff 
– ‘behind the scenes’ videos 

– User-generated content 

– Coupons 

– Polls, quizzes,  contests, etc. 

 

• Simple FB catalog that 
encourages sharing and links 
back to their e-commerce site 

 

 



 
• ~250 million registered users 

• 100 million people use it per month 

• 50 million people log in per day 

• 250 million tweets a day 

• 2400 advertisers now with 80% renewal rate on ads 

• ~60% of Twitter users abandon the service after 1 month compared to 70% 
retention rate by Facebook 

• TriVita twitter:  twitter.com/trivitainc 

 
Sources:  Twitter, Nielsen 



What are people doing on Twitter? 

• Top trending Twitter topics of 2011 
1. Justin Bieber 

2. Soccer/Football – Women’s FIFA World Cup 

3. Lady Gaga 

4. NBA 

5. Jonas Brothers 

6. Christmas 

7. Super Junior (South Korean boy band) 

8. Britney Spears 

9. Japan Earthquake 

10. One Direction (British/Irish boy band) 

• Sponsored and promoted tweets are generating buzz 

• Customer service via Twitter is growing 

 

 



How are people using Twitter? 



 
• Estimated to have 40 million or more users – 68% male 

 
• Currently a very technology-focused crowd with deeper conversation, more professional 

networking, less entertainment but… 
 

• It’s getting more social 
– 6 billion photos added every month; now at 100 billion photos 
– More games, promotions, and interactivity developed every day 

 
• Released ‘brand pages’ in November 2011  

 
• TriVita will be developing our Google+ page in 2012 

 
 

Source:  Mashable 



 

• Over 3 billion videos are viewed each day 

• 48 hours of video are uploaded every minute 

• 70% of traffic comes from outside of the U.S. 

• Demographic is 18 – 54 years old 

• ~800 million unique user visits each month 

• TriVita YouTube channel:  www.youtube.com/trivitainc 

 

 
Source:  YouTube 



TriVita on YouTube 

• All product videos 

 

• Affiliate Member program 
testimonials 

 

• Wellness Talks 

 

• Affiliate Training Webinars 

 

• TriVita events 
 



Sharing tools on Trivita.com 



Sharing tools on trivita.com 



TriVita on Facebook Today 
TriVita corporate - www.facebook.com/trivita 

• Weekly Wellness Reports 

• Wellness Talks 

• Michael Ellison blog updates 

• Dr. Judy blog updates 

• Photos 

• Comments and questions from 
other fans 

• TriVita specials reminders 

• TriVita announcements 
 

 



TriVita on Facebook Today 
Friends of Nopalea - www.facebook.com/friendsofnopalea 

• Amazing testimonials about 
Nopalea 

 

• Sharing tools to help you share 
the health with your Facebook 
community 

 

• Opportunities to share your 
Nopalea success story with 
others  

 
 

 



TriVita on Facebook Today 
Nopalea by TriVita - www.facebook.com/nopaleabytrivita 

• Health and wellness news 

 

• Contests and giveaways 

 

• Special offers 

 

• Facebook store 

 
 

 



TriVita on Facebook Soon 

• Corporate TriVita Facebook page is being upgraded to provide more interactive, 
fun and educational tools to help  
– Generate more buzz on all TriVita products 

– Create a community of wellness seekers 

– Help you grow your TriVita business through Facebook 

 
• Currently evaluating Facebook application vendors to help us create a more 

engaging, entertaining and informative Facebook experience 



TriVita on Facebook Soon 

• Corporate TriVita Facebook page is being upgraded to provide more interactive, 
fun and educational tools to help  
– Generate more buzz on all TriVita products 

– Create a community of wellness seekers 

– Help you grow your TriVita business through Facebook 

 
• Currently evaluating Facebook application vendors to help us create a more 

engaging, entertaining and informative Facebook experience 

 

• Look for the new TriVita Facebook experience in 2012! 



Welcome Page 



 
 

Interactive Contests, Quizzes & Games 

• Fan of the week/month – share your picture 
with TriVita products 

• User video – 1 to 3 min video on how TriVita 
products change your life for the better 

• TriVita recipes – NOP, LO, F&V 

• TriVita around the world / TriVita on 
vacation 

• Test Your Health & Wellness knowledge (VJ 
quizzes) 

• How much do you know about TriVita? 
(company education) 

• How well do you know TriVita products?  
(product education) 

• How much do you  know about AUS, NZ, 
other countries (TriVita global expansion) 

 

 

 

 



Fan of the Week/Month 



Recipes 



Video Libraries - Wellness Stories & Products 

• Catalog of Wellness Stories by product or 
health concern 

– Text 

– Video 

– Photos 
 

 

• Share Your Wellness Story 

– Submit via online that links back to 
TriVita.com 

– Standard incentive to share story 

– Special incentives for products lacking 
stories 

 

 

 

 

 



Promotions 

 

 

 

• Monthly promotions 

• Facebook-specific promotions 

• Share Your Wellness Story 
promotions 

 

 

 

 



Meet Our Healthcare Professionals 

 

 

 



Store 

 

 

 



Feedback on trivita.com? 

 

• We LOVE your feedback! 

• Contact me with any questions or comments 

– deborah.poulos@trivita.com 

– +480.337.4018 

 

mailto:deborah.poulos@trivita.com


Ted Hernandez 
Affiliate Member Marketing Director  



Terry Newsome 
International Sales Director 

 





The Power of Social Media! 
• Six Degrees of Separation… “Who do you know?” 

• (Facebook=  4.5 degrees of Separation!!!) 

• Organic Search Engine Optimization 

• Google owns YouTube! (Views increase Ranks!) 

• Web and Internet Traffic: TriVita #33 in DS! 

• Facebook “Likes”:  TriVita now in the Top 50- DS! 

• Social Media Could be the Key to Your Future! 

 



Ted Hernandez 
Affiliate Member Marketing Director  



• Part 3. December 13 – 2011 Recap! 

TriVita Through the Holidays 



Thank you for attending! 

Terry Newsome Ted Hernandez 



Corporate Keynote Presenter 

Deborah Poulos - Senior Online Marketing Manager 




